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Dyn’s SXSW Event Signage
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Thanks for partying with us!

Large venue with much of the signage repeated throughout for decoration & branding so to add some variety a three background images were used to create slightly different version of each sign.

Signage Package [clockwise from upper left]: Truss Banner - Entrance Signs « Pre-event email header & coaster handouts « VIP bar easel stands - Table tents « Event posters « Merchandise table backdrop
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Dyn’s TechToberfest Event Signage
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Logo creation + Welcome & Sponsor Pull-up banners « Face-in-the-hole Standee used for social sharing & drawing entry - Name badges + PowerPoint Template slides for presenters to use *

Variety of graphics to use on social for event promotion + Merchandize one-color commemorative logo « Various other small graphics for print and digital usage of similar style were also created.

#DynTTF

I -

@Dyn

TECHTOBERFEST

2

Cory von Wallenstein
CEO / Co-Founder
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Discover the new way to protect against the #1 point of attack in dats aches

Half protected is half not.

Defend both end users & privileged users with a single platform solution

O) Centrify:

Full Identity management for the enterprise.

Centralize authentication, authorization, policy, & auditing for IT resources

Establish ldentity as the new perimeter across cloud, mobile, & data center

O) Centrify*
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TOM KEMP'S SESSION AT RSA 2016

Getting Scammed: A Security
CEO's Firsthand Encounter

Half protected is half not. Narch 2, 2016 | 9:10 - 10:00AM | North | Room 130
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#ContrifyProtocts

Centrify’s RSA 2016 Conference Signage

Recent works of:
“Half protected is half not.” campaign. Top two graphics are booth banner components. Other signage and handouts clockwise from left: Giveaway table stand sign + Survey card « Tshirts & boxers « Invitation cards *

Julie Parenteau
Catch me game peice card (Centrify dressed people as the characters on the card, attendees had to find all 4 on the event floor to be entered into a prize drawing) - Buttons for Centrify staff and booth attendees.

julie@mypigsfly.com
207.277.5163



() Dyn

INTERNET
PERFORMANCE.
DELIVERED.

\\\\\\\\\\\

MONITOR & ANALYZE

Understand how global Internet
performance affects your business.

CONTROL & OPTIMIZE

Optimize Internet Performance and the
end-user experience.

M dyn.com ¥ @dyn

Pull-up Banners for various Dyn events.

IMPROVE
CUSTOMER
EXPERIENCE

WITH DYN INTERNET
PERFORMANCE SOLUTIONS

Increase Online Retail
Conversion Rates

Q Provide a Consistent
Global Experience

Improve Customer
Engagement

D n INTERNET PERFORMANCE.
B DELIVERED.

M dyn.com ¥ @dyn

(Y Dyn

INTERNET
PERFORMANCE.
DELIVERED.

CONTROL & OPTIMIZE WITH q\

TRAFFIC i
MANAGEMENT

MONITOR & ANALYZE WITH

INTERNET
INTELLIGENCE

M dyn.com ¥ @dyn

:) Dyn conNecr

¥ #dynconnect @dyn
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Sigfox Wall Graphics

Boston office wall, door, + cublicle graphics -

Even small, seemingly insignific

anc things
an trigger monumental effects.

CES Conference booth graphics

Our assets

Low Energ
Censumption

Cost efficiency
Global reach

Simplicity

Recent works of:

Julie Parenteau

julie@mypigsfly.com
207.277.5163



DELIVERED.

MANAGEMENT | 3 ‘ ' Dyn INTERNET PERFORMANCE. INTERNET

TRUSTED BY THE MOST VISITED WEB PROPERTIES IN THE WORLD

TRUSTED BY THE MOST VISITED WEB PROPERTIES IN THE WORLD ——

‘ Dyn MONITOR & ANALYZE WITH

@ LCD Display INTERNET
Acauia BTQ ooX ISTERES cE INTELLIGENCE
o= DELIVERED.
Etsy Linked T 3] o _ ) Dyn
asowo @ rednat HELERX il e
guardian g 15
CRBITZ HubSpt >
@@  Oae am
Seeking Alpha** " Spotify >Zillow

Recent works of:

Dyn Tradeshow Booths

Many booth visuals created for Dyn over 6 years of events since the same booth was rarely reused, here are two of the more recent versions. Julie Parenteau

julie@mypigsfly.com
207.277.5163
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Dyn Stage Wall Graphics

Recent works of:
Graphics for two different stages. Also created pull-up banners at left & right of the bottom photo.

Julie Parenteau
julie@mypigsfly.com
207.277.5163




The Average US
Household Uses

Internet
5. 7 Connected

Devices
The US Alone
Uses Over
500M e

Hows many IF addresses
are yow vaing?

128.164.37.241
Television

“\

128.164.37.7
MP3 Player 128.164.37.30
Radio

NN a22eavtae? | d382eaazs

Tablet

IP addresses are assigned to Internet-connected devices on network
tocol for communication (hence, IP). IF de

Map shows the projected dates of IPv4 depletion
for each RIR region. Some regions have already
run out of their allocation of IPv4 addresses.

. AUG 2015

" North Ame

There Are:

4,294,
967,296

ossible
addresses

IPv.

They Don’t
Communicate.

IPv4 and IPv6 run parallel to
each other, not interchange-
ably. It's not like a software
update where you just switch
from one version to the other.
IPv4 and IPvé are different
enough that software and
routers need 1o be changed

to support the new network.

# dyn.com w @dyn

o}

4 GEEN

Businesses Are Taking
Global Load Balancing
To The Cloud

Get more info on moving your
Global Load Balancing to the cloud:
dyn.com/glt

# dyn.com ¥ @dyn

Infographics

Center graphic: I completed 3 infographics for Centrify, the one shown here was a v1 (thus no CTA url at the bottom) that I created which was published in August. Centrify has since updated the graphic to a new look

&) Centrify

THE THREAT OF DATA BREACH IS RISING

ARE YOU PROTECTED?

Data Breaches Cost MILLIONS

$3.8 million

e el

Data Brea

Clead ta Breach

A ALK B BT 1 e 59% .
passwords are i e st
not secure '
There are Multiple Points in an Attack Chain
4T 4V
B

Multi-Factor Authentication Is the Solution.

Factors Of Website Load Time

Mormal Load Time of Twitter.com/dyn*

Impact of Latency vi. Bandwidth

To learn meve sbout our i

WebFageTest.com, check out sur blog post at bit. ylsad-time-anatomy.

# dyn.com w @&dyn E

REVIEW i APRLY
= o
o

HIRE o GET HIRED:
&

MANAGE WORK THE OB

GET PAID

@ (@

RE EMGAGE c REAEAT

« jobble

WAYS TO CAPTURE YOUR SHARE
OF THE EXPECTED 1.6 TRILLION
IN 2015 ONLINE RETAIL SALES

For insight into what consumers around # dyn.com
the world are expecting from retailers
and ecommerce companies in 2015, visit: ¥ @dyn

dyn.com/retail-report

¥ EMPLOYEE VITALS

el FLEL VITALS

P ey
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that pulls many of the graphics used here. Bottom right gray graphic was for the internal annual Dyn Yearbook (thus the lack of corporate branding). The yearbook is a 200+ page book that commenced in 2011. The

first two years I created all graphics and layout for the book, following years I had support of freelance designers.
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FRONT COVER

INSIDE SPREAD

BACK COVER

PRODUCT BRIEF

Internet Intelligence

The health of your Internet Infrastructure
is critical to your business.

D 1) I\TERNET PERFORMANCE.
1 DeLiverep.

Monitor the Health of Your Internet Infrastructure
with Internet Intelligence

data center, and CON providers.

optimize your customer's online experience.
With 1 you can
*

+ Getreal-time alerts when the performance of your cloud, data center, and CDN has been
degraded oris down

changes BEFORE your customers are impacted

How Does Internet Intelligence Work?

B, and
lability, market reachabili

possibe. habil data center,and CON
ders, t

needed to ensure they are staying within your SLA,

& Availability

*+ Know if your customers can see your web property.

* Pair with your Traffic Management solution to route

you
providers has an outage

* Receive real-time alerts when cloud, CON or Data
Centers are no longer available to your customers

2 Reachability

= * Knowif your Internet assets can reach your

customers

across the globe

+ Reachability measured from your Internet assets to
key Internet Service Providers in hundreds of markets

*+ Insight into what markets and providers can access
your web property

* Receive real-time alerts when markets can't be
reached from your Internet assets

® Performance

* Knowif your Internet assets are meeting your quality.
and atency expectations

* Knowif thereis latency and packet loss within your
cloud, data center, or CON providers

* Receive real-time alerts when connections exceed a
95/5 threshold from observed normal performance

Features & Benefits

‘Setup Internet Intelligence in seconds. Justenter your URL
0 get started and see the real time health of your Inernet
infrastructure immediately.

Anintuitive combined single view of valuable information.
See recent and historic cloud, data center, and CON provider
performance.

habilit

and performance is compromised.

Real-time mnitoring. onitor most major cloud and CON
providers. Dynamically track all connected assets and domains
that make up your Internet serice delivery platform, showing
network addresses, prefixes, and names

Alarms and notifications. Confizurable real dime alarms and

< CyrusOne T

24 Mobify ‘gg,
No) cHancestry
v

rdig stronstei

tripadvisor

BGP hijacks, and man-in-the-middle attacks.
over L5 millon I data pints around th globe.
P
phone, email, oronline.
requiring you to buy hardviare, instll software, o ire more T personel
LEARN MORE  dyn.com/internet-intelligence
Globat Heada

About Dyn

arters
Manchester, NH USA « 416585403255
EMEA Office

Brighton, K - 544127 325 7289

o,
helps companies monitor,control, and optimize their online
infrastructure for an exceptional end-user experience.

# dyncomjcontact W @dyn

Sydney, AUS + 461280197113
Singapore - 46568186153

HanouerNH USH - research@dyn.com

FRONT

BACK

PRODUCT BRIEF

Scalable DNS from Dyn
for Web Hosting

Manage your core business. Dyn manages the DNS.

Your
onS.

scalabiltyyour P

Scalable DNS from Dyn can help you:

Boost revenues
Lower your DNS costs

Maintain availability in the face of DNS-based DDo$ attacks

Improve your customer's satisfaction with your services

Focus

o Dyn INTERNET PERFORMANCE. DELIVERED.

Features & Benefits of Scalable
DNS from Dyn

“Dyn is an ideal partner.
Our infrastructures are

(points of presence for responsive NS resolution.

Expert customer support though Dyn'sdecicated DS

Easy scalability to help you senvice hundreds of thousands
or millons - of customer websites as your business grows.
Seamless integration vith your hosting service.

Utlizes standard DS protocals for quick provisioning and
updates,no APl integration needed.

Your mostimportant customers can be upgraded to take
advantage of Dyn's advanced DNS functionality, such a5
Active Failover and Traffic Director

LEARN MORE
For more information on scalable DNS for
web hosting, please visit dyn.com/partners
or email partners@dyn.com

About
Dynisa cloud-based Internet Performance company. Dyn

& together
we achieve the most
secure, redundant, scalable
& innovative platforms
available anywhere.”

Bruce MacFadyen, COO of Firshost

Headquarters
Mancheste, NH USA - +1858 5403256

office
Brighton, K - 4441273257269

infrastructure foran exceptional end-user experience, Through
a world-class network and unrivaled, objective intellgence
into Internet conditions, Dyn ensures trafic ges delivered
faster,safe and more reliably than ever.

4 dyncomcontact W @dyn

Sydney, AUS + 46128019 7113
Singapore « 65 68186153

Research office

Hanover,NH USA - rescarchidyn.com

PRODUCT BRIEF

Managed DNS from Dyn

There's only one chance to make a good first
impression online.

»

I

q

Internet Performance Begins with DNS

How Does Dyn’s Managed DNS Work?

Acloud-based

tem (ONS).

translatesdirecty o subpar user experiences and lostrevenue.

DNS Availability is a Critical Component to Internet
Performance & Your Business

(I5P), CON,
packaee resources or 5P,
deliver

DN Impact On Page Load Time Uil "Visually Complete™!

useconos Page complexity.
Determined by the total

Tk Unttvisially number of requests completed

Compiete plus the number of DN

lookups required to load all
2T vty
Complete

BASIC PAGE
: page elements

Conditions.
Pages tested used the same
CONs o deliver a portion
oftheir content. Pages also
accessed other locations to
retrieve content.

oM
COMPLEXITY PAGE
23.1%

flly

Tier 115Ps,

The service also

Managed DNS From Dyn Means Availability, Performance

& Security For Your Business

focus yourT

%) Availability

failover and extremely fast propagation times.

¢y Performance

receives multiple DNS requests.

@ Security/DNS DDoS Mitigation

Additional Features & Benefits

“DNS reliability is
DNS is the

sothereis no need for you to buy hardware, nstll software,
or hire more T personnel.
Internet Performance Expertise Dyn fas over a decade's
experience delivering Internet Performance and maximum
uptime o customers worldwide.
Sealability Dyn provides high performance and availabilty
tosome of the most heavlly traficked web properties inthe.
world

T Customer Support Dy employs ful ime DNS and
network security experts and offers 2473365 technical
supportto help you keep your website running smoothly
around the clock.

doorway to our service. If
DNS is unavailable, users
can't access our site ~ it
is as simple as that. Dyn
has delivered 100% DNS
uptime since day one.”
Jake Maizl Direcor Syste

o

eta and Traffc Engineering for
Soundeloud

Zones, and DNS records

account,

and o)
ste's traffc

LEARN MORE

Trust your DNS management to a
DN expert: dyn.com/managed-dns/

About
Dynis a cloud-based Internet Performance company. Dyn

Global Hea
Manchester N USA + 418835403258

EMEA Office
Brghton, UK - 444127325 289

infrastructure for an exceptional end-user experience. Through

Sydney, AUS - 61280197113

PARTNER BRIEF

Let Us Give You Some Saa$S

Join the Dyn Affiliate Program Today!

Fortune 500 companics - i over 200 counries.

What Commissionable Products Does Dyn Sell?

E Domain Registration

@ Remote Access

B sccesyourcomputer, 0, b, camers sy, and ot e verthe
e reat for home seurty and omtoning

Managed DNS
Everyitor

administrators to manage ther ONS.

O Dyn INTERNET PERFORMANCE. DELIVERED.

Features & Benefits

“Dynis an ideal partner.
Our are

online purchase at yn.com. Throuigh the CJ Afliate program,
Wwe provide afates withthe tools and content they need
tosuccessfully promote Dyn products and earn outstanding
* Dyn Program categories - Networking, 5325,
Online Services, 828, Domain/Web Services

* High Commisions - plus performance ncentives

Comissionable products nclude: Allnew (non
renewal) nline products

Offe Highlight. Afiliate EXCLUSIE Offers

Full acess to ur content and design team

& together
we achieve the most
secure, redundant, scalable
&innovative platforms
available anywhere.”

Bruce MacFadyen, COO of Firchost

dedicated affate contact, performance ncentive ters, and more!

LEARN MORE
For more information and complete program
details on the Dyn afiiate program, contact
Rachel Elliott: relliott@dyn.com | 603.296.1546

Webste: Dy com
1 Account Number (C0}: 355235

About Dyn
S
Dynis a cloud-based itemet erfonmance compary. yn e I
om S
e e e
e e e e

# dncomicontact W @cyn

COMPLEX PAGE ok a world-class network and unrivaled, objective intelligence Sigapore - 16569186153
29% pafficoverloads. into Internet conditions, Dyn ensures traffc ges delivered Resesrchoftice E
faster safer,and more rellably than ever. Hanover, NH USA « researchdyn com H
INTERNET PERFORMANCE. DELIVERED.. e W i
oot sy it | A ; Improve Customer Experience with Trusted by:
SOLUTION BRIEF ng some of mprove Customer Experience wif

Consumers expect a
fast, flawless shopping
experience.

Does your website performance live up
to customer expectations?

o O

INTERNET PERFORMANCE. DELIVERED.

Consumers expect a fast and flawless shopping experience.
and they wil wait only a few seconds before moving onto @
‘competitor's ste.Infact, nearly 0% of visitors will abandon
aslowsite after waiting just three seconds.

the major retail sites
that were using Dyn
kns wanted to

to them

While consumers will bounce from a ste for many reasons,

anInternet Retailers survey in 2014 found that site

Michael Douds, Diviiona v
performance s the top reason shoppers leave an online W

between your customers and your business.

What Will Consumers Do If Your Site is Slow?*

o
-
.
p
m

5 = T =T mmogpEe

[ P —

Dyn Internet Performance solutions.

Conversion Rates

that

Increase Online Retail

online store. Improve your site's performance with Dyn's Managed DNS solution to

convert your shoppers into buyers

Experience

Dyn Traffc Director routes each shopper to the

optimal endpoint and Dyn Internet Intelligence.

gives you the insight you need to deliver the best
possible visitor experience no matter where your

customers are located.

z

Engagement
Astudy by Salesfrce.com showed ot 050
ofconsumers o espandto shopping cat

:x Improve Customer

abandonment emails and return to a ite make a

purchase. Dyn Email Delivery assures that those
reminder emals get through to your customers,

Provide A Consistent Global

"The ease of
implementation

as key to our

approximately
seventy-five
domains all within
one day, once we
switched ove
Dyn's service.

Etsy A8 bidorbuye.

SELFRIDGESSEY (Y winecom  Buy.com

e best of wine

Lightlthebox.com  DAILY SECRET wayfa?r

LEARN MORE

Sign up for a free Internet Performance
workshop for online retail at dyn.com/retail/

About Dyn

Global Headquarters
Manchester, A USA + #1888 840 258

Bighton, UK

infrastructure for an exceptional end-user experence. Through

Sydney AUS - 461280197113

into Internet conditions, Dyn ensurestraffc gets delivered
faster,safe, and more reliablythan ever.

A oneonionad W @dn

Hanover, NH USA « research@dyn com

Dyn Product and Solution Briefs

PRODUCT BRIEF

Internet Alerts

See Cloud and Internet Service Provider Events To
Maximize Your Internet Infrastructure's Performance

 and data center

securty,

custor
montor the health of your Internet rutes.

X minimize Internet security Issues. Maximize Internet connectivity

= Get highly accurate, comprehensive, and timely monitoring

3 improve routing accuracy for Dyn's Managed DNS & Traffic Director services
i) Verify the changes you make are active and seen by the Internet

Easy to implement API feed and instant email notifications. Integration
friendly for most Network Management Systems (NMS)

It

to

markets around the globe.

Dyn INTERNET PERFORMANCE. DELIVERED.

Features

research oyn com

continuausly monitor the health of the Internet rautes your
business depends on including alerts for

Route Hijack - when a prefix you originate s announced by a
diferent Origin Autonomous System (3¢

Hijacked Subnetwork - e you are monitoring 2 prefx and a

OriginAs.

Outage - when a network s no longer reachable on the Iternet
by the majority of other networt.

Newly Routed Prefix - hen you are monitoring a prefix that is

its peers.

announced by one or more of s peers

leastoneof s peers

ofts peers.

LEARN MORE ~ dyn.com/dyn-internet-alerts
~

About
Dynisa cloud-based Internet Performance company. Dyn
. e ’ 3

quarters
Manchester, NH USA - +1858 8403258

EMEA office
Brighton, UK - 4441273257269

infrastructure foran exceptional end-user experience, Through
2 world-lass network and unrivaled, objectiv ntellgence
into Internet conditions, Dyn ensures trafic ges delivered
faste,safer and more reliably than ever.

4 dyncomfcontact W @dyn

Sydney, AUS + 461280197113
Singapore - 465 68186153

Research office
Hanover,NH USA - rescarchdyn.com

Handouts sized at 14 x 7.75” (flat) and then folded in half for events. For topics with less content we provided a brief at the same size as the folded version (7 x 7.75”) just front and back of the card stock.
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jobble

AN ON-DEMAND
WORKFORCE GUIDE

The Savvy
Employer’s
Guide to the
Gig Economy

AN ON-DEMAND
WORKFORCE GUIDE

Ultimate Guide:
How to Grow
Your Business
Using Brand
Ambassadors

Jobble Collateral
Clockwise from top left: Ebook (not yet published as of 20170101) + Case Study - Mobile on-boarding screen graphics « Half page sell sheet « Another ebook
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Gig Economy

AN ON-DEMAND
WORKFORCE GUIDE

W there's an iron kow of business, it is that the world never stonds ail.
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WORKFORCE GUIDE

Uttimate Guide:
How to Grow
Your Business
Using Brand
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WORKFORCE GUIDE

3 GETTING STARTED

Define Your Objectives
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Global View Communications uses
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A Rock-Solid Infrastructure for one
of the Largest nTLD Registries @ L

Radix recently smashed
records for a new nTLD
launch by registering
28,000+ domains under
the new .online name
within 30 minutes.

Executive Summary

Launching anTLD (new top-level domain) successfully can bring a unique set of
challenges around scalability and speed. Asia’s largest nTLD registry, Radix FZC, owns
the registry rights to such popular domain names as website and host, and recently
had a record-breaking launch of the .online domain with nearly 30,000 domains
registered within 30 minutes.

When you're operating at that level of growth, you need the ability to scale your
infrastructure quickly and ensure you're delivering rock-solid and super-reliable
service to your customers. That's what Dyn TLD does.

Challenges: Rapid Scale, Quick Resolution, Low Latency “Adding Dyn on

as our secondary
DNS provider was
seamless, and Dyn's
support has been
excellent. Overall, it
just made sense for us
from both a technical
and commercial
perspective, and has
been an awesome
experience.”

There are now over 70,000 .online domains registered with Radix having over 300,000
domains under management.

“As a registry service provider, the most important thing for us is to ensure that a
customer's domain is resolved quickly and has high availability and low latency,”
notes Priyanka Damwani, Manager, Channel Marketing at Radix. “And, obviously,

we don’t want our customers to see downtime”

Dyn’s Solution: Fast, Reliable DNS for TLDs

Dyn’s DNS solution for TLDs leverages Dyn’s experience ant
fast, reliable, high volumes of delegations quickly and easily.

frastructure to provide

* Enterprise-level availability giving your customers’sites uptime 24x7x365

Priyanka Damwani, Manager,

* High speed and a superior user experience, as well as resilience against DNS-
Channel Marketing at Radix

based DDoS attacks

*

Strategically located PoPs (points of presence) for responsive DNS resolution

*

Expert customer support through Dyn’s dedicated DNS team
LEARN MORE [N

*

Unlimited scalability to help you service thousands - or millions - of websites
as your business grows Dyn is a cloud-based
Internet Performance
company. Visit dyn.com
to learn how Dyn can help
you monitor, control, and
optimize your online
infrastructure for an
exceptional end-user
experience.

Results: The Next Level of Performance for Radix

“We have hundreds of thousands of domains that are dependent on Dyn,” says
Damuwani. “Adding them on as our secondary DNS provider was seamless, and Dyn's
support has been excellent. Overall, it just made sense for us from both a technical
and commercial perspective, and has been an awesome experience.”

B 1o dyn.com/contact @dyn Manchester, NH USA + Brighton, UK + Sydney, AUS + Singapore 2015.10.14

MAILBOX PROVIDERS

01d you know that each mailbox provider (Gmail, AOL, Yahool, etc)
receives emalL in a unique way? Each of these providers has different
mail delivery settings for the ate ofdelivery. If these are ot configred
correctly, you could encounter email delvery fssues where mall s
detayed or lost.

How To Make It Better

Each mailbox provider also returns a unique set of bounce codes
for their mail streams. To ensure you're taking the optimal action for
deliverability optimization and retaining the most customers for your
business, you'll need to have custom configurations on how you treat
each of these mailbox provider's bounce codes.

Transactional emalls have the most consistent open rates and click-
through rates among emails sent. If you're sending messages without
paying attention to your deliverability infrastructure, or sending
confusing or boring emails, you could be missing out on a great deal of
customer engagement or potential revenue.

B g sar e o e, b cpard. ¥y o
o 3 Srungs sent . addres o 8 ypic et e

revenue than bulk mail chances are it could go straight to junk or the dreaded black hole
of email Not only can 'sent from’ addresses be ominous (service®

rian.com
e Somestovarecom dewsieanaate e » esowrd rsct oy
favorie shoe brand),they can also Just be straght up rude (DO_NOT..

REPLY@neverreply.com)

It is best to keep the ‘sent from' addresses simple and easily
fal TLC i decipherable. Some great examples: trackingupdates@fedex.com and
chase@activityconfirmation.chase.com. Its easy to see whom the
messages are from and what they're about without having to even Look
at the subject Line.

your transactional email program:

YOUR IP ADDRESS.
Ensure your email delivery infrastructure s set up for success s a great

IP Transit Intelligence

Gain Valuable Insights Into Internet Transit And Peering Relationships

Dyn's IP Transit Intelligence Service delivers the world’s most complete, accurate, objective, and up-to-date view
of Internet connectivity relationships. Our global database of Internet affiliations helps enterprises and network

service providers make well-i

formed Internet transif

decisions. Network planners can optimize performance,

reach, and economics by identifying and partnering with the service providers with the greatest presence, broadest
relationships, or largest customer base in a particular geography. Network service providers can improve sales and
marketing by gaining valuable insights into prospects, competitors, and new market opportunities.

Dyn'’s IP Transit Intelligence Collects Data In Real-Time From A Global BGP

(Border Gateway Protocol) Sensor Network

1P Transit Intelligence gathers advertisements from 500+ networks across the world to construct a comprehensive

up-to-the-minute catalog of IP transit and peering

1P Transit Intelli izes the commercial

dynamics of the Intemet backbone providing timely and actionable information. Global data is analyzed, interpreted,
ranked, and displayed in plain language and easy-to-understand reports that can be filtered by geography, category,
izable, b

d user interface provid

or service provider. A

y snapshots and detailed listings

of peering relationships; service provider rankings, demographics, and trends; new ASN (Autonomous System
Number) registrations; and the latest interconnection news and events. Distinct IPv and IPV6 views are provided for
all reports to help organizations transitioning to IPv6 make educated transit decisions.

* Globally accurate and comprehensive transit and peering database

* Customizable, browser-based user interface

* Real-time and historical data

* Concise, easy-to-comprehend dashboards and reports

Biof2 | 1P Transit Intelligence

INTERNET PERFORMANCE

2015 Report:
Global IT Executives Identify Direct Tie Between
Lost Online Sales and Website Performance

Survey Findings at a Glance

Of the 300 T executives surveyed across 11 countries:

70%

Online Sales
Represented
Up to 50%

3%
(]

Websites

95% said they 1038 sales due to
70% said that online sales poor website performance at least
represented up to 50% of Nearly 93% expect online sales | 25% of the time; 40% said this
2014 total revenue. to increase by 25-75% this year | happens at least 50% of the time

25% 86%

Believe Inconsistent
Consumers Consumer
Will Wait Experience

7%

Shopping Experience
Varies Based o
Geography

+86% are aware that the con- 77% acknowledge that a
Only 25% believe a consumer | sumer experience is inconsis- | consumer's online shopping
will wait for a website to tent when shopping in stores, experience varies based on
cooperate or try again later online and on mobile devices | where they are located

A Look Back at 2014 Online Retail Sales
Globally, online sales represent a larger piece of retail revenue today than ever before. Of the IT executives

surveyed, 70% said that online sales represented up to 50% of 2014 total revenue.

Many of the specific regions and countries surveyed showed even stronger growth of online sales in 2014. In
Asia Pacific, every IT executive surveyed said online purchases accounted for at least 25% of 2014 revenue
and half said that online sales represented 50% or more of total sales last year.

are even stronger in Europe where more than a third of those surveyed revealed that online
sales represented 75-100% of total 2014 revenue. More specifically, nearly 75% of IT executives in the UK.
and 98% of those in Germany said at least half of total 2014 revenue came from online purchases. For over
one-third of those surveyed in the UK, online purchases represented 75% or more of 2014 total revenue.

B 30f12

email sending reputation relates back to the domain and IP addresses
you T i3
staff ensure that you're set up to collect bounces and complaints for
your emal streams.

An appealing 'sent from’ address and subject line are great if you hit
the inbox, but what if your emalls are being filtered as spam? If your
transactional. emals are being marked as spam by ESPs, customer
confidence in your brand can drop significantly as it may seem that

your company is sending out harmful, fraud messages. Keeping an eye

Get more email content: hub.dyn.com v "
(& Dyn aoman vosn

A GUIDE TO TRANSACTIONAL EMAIL

DNS

DNS (the Domain Name System)
provides mapping of hostnames
to IP addresses and back again

DNS Client

Also known as a DNS resolver, a DNS client s the system that makes a
DN request (e.g. your computer, smart phone, an ATM)

DNS Query

Arequest a client sends o a DNS server to resolve the P address for a
domain name or hostname.

DNSSEC

DNSSEC is the act of adding special signatures to the root, TLD, and
authoritative nameservers for your zone to establish a chain of trust.
DNSSEC enabled zones ensure that the answer to 2 DNS query has not
been tampered with.

DoS

ADenial of Ser URL that s coming

Endpoint

The target location for the client - P address or CNAME.

ODy

Failover
When your primary server goes down, fallove is the act of rerouting

traffic to a redundant server. (Also see Active Fallover)

Forward Lookup

Aforward lookup is when you use 3 hostname (domain name] to find
an 1P address. Find out your IP address: hitp:jcheckip dyn com]

Fully Qualified Domain Name

Afully qualified domain name is a complete hostname, Like that which
E

your hostname is "myhost dnsalias.net”, you must provide that entire
hostname to the client, not simply “myhost”.)

GSLB

Global Server Load Balancing responds to DNS requests by directing
traffic using the best performing server in a geographic region.

tae . .
. .
.
. tah
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A Five Minute Guide to
Improving Customer Experience

An Internet Performance Approach to Driving
Better Business Results

Executive Overview

Anew approach is required for a new era of cloud-sourced infrastructure. An Internet
Performance approach provides visibility into the health of your cloud-based
infrastructure to ensure your customers can reliably reach your web properties.

This five minute guide details how taking an Internet Performance approach will optimize
the performance and availability of your online presence, ultimately improving your
customers’ experi boost busi tcomes, and deliver to

your organization.

The Cloud Changes Everything

The cloud is revolutionizing IT. Enterprises are moving infrastructure from corporate data
centers to the cloud to improve business agility and contain costs. Upstart businesses
areimplementing IT services in the cloud from Day One. The cloud introduces a variety
of performance management, network engineering and service quality challenges for
enterprise IT and infrastructure planners, security teams and network administrators.
When you host applications and content to the cloud, you lose insight and direct control
over how customers connect to your brand. Your customer experience is held hostage to
avariety of external partners-cloud providers, CDN providers, network service providers.
But how do you measure and influence their performance?

Whether you have some of your infrastructure assets in the cloud, ll of your infrastructure
assetsin the cloud, or are in the process of migrating to the cloud, you'll need to gain
visibility into the inner workings of the Internet. By making educated sourcing and
partnering decisions and exerting control over your cloud, CDN and network service
providers (NSP) you can ensure your customers can reliably connect to your website and
enjoy an exceptional experience.

It's Time To Take A Fresh .
Approach To Performance

Management

Historically most businesses had broad

insight into and tight control over their

infrastructure. Web servers and core

business applications were deployed

in corporate data centers. Developers and administrators used application and network

p tools to op I ture and improve the overall
quality of experience for end-users and customers. And while the IT organization did not

*Inside looking out"
traditional performance
management approach

Sender ID Spam

Sender ID is 2 way to validate that emails are being sent by verified
domains. It does this by checking the email sender’s IP address against
the domain's recorded owner.

‘Spam is any message recelved that is not wanted by the recipient. Spam
is often thought of as messages about
schemes or health supplements, among
many other unwanted messages.

Learn more about improving sender reputation Spam Trap
at the Dyn Content Hub: hub.dyn.com

Spam traps are email addresses that are placed on websites, not opted
into any email list, for the purpose of finding spammers who gather

lists of emal. €
traps can cause your IPs or Doman Names to be blacklisted, heavily

Shared IP Pool impacting your delverabilty.

One o mors I ddrsse e s for s by e comparie SPF
Bl Snder oy Framenark 2 amal. saldaon st slowe
s proudre t vt rom you doma gt 5
SMTP oo
SFFrecord, st tarmpting o sendmal o o,
Uty sposd r anprened i i b rfcady e 5

Simple Mail Transfer Protocol is used to send and receive email

Soft Bounce

Soft bounces occur when a mailbox provider indicates that the email

Spoofing

Spoofing is the act of making an emal address Lok Like a different

Dyn Case Study, Product Overview, Whitepaper & Ebook Layouts

address you used is not valid at this time. Most often, this happens actual sender.

getby spam
because the inbox Is currently full or cannot be reached. You may try filters by sending mall through a more reputable "From’” address.

o emal this address again in the future.

THE MASTER LIST OF
EMAIL DELIVERY TERMINOLOGY

O Dyn voren ven

Shared via email for digital use and also posted to the Dyn.com website’s Content Hub. A4 sizes were also created for our EMEA and APAC teams.

Click on the graphic (except for the Product Overview, those are only shared to existing customers) to view the complete final document.
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Charlie Casey, Loyalty Lion
David Gildeh, Dataloop.io
Perry Dyball, Seatwave

Jeremy Hitchcock, Dyn

Hosted by: Paul Heywood, Dyn
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Webinar Promotional Graphic Package Recent works of:
Package included email and landing page header graphics (the widest ones above), images for Facebook, Twitter, Twitter Cards, LinkedIn, Google+ and Uberflip. Julie Parenteau
Sometimes graphics were also refined for PPC campaign usage. Many more of these graphics can be viewed on the Dyn Content Hub. julie@mypigsfly.com
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features. « AGRICULTURALY,

COUNCIL DF MAINER

Find, Hire, and Manage

HOME ABOUT AGCON MEETINGS MEWS & UPDATES RESOURCES MEMBERSHIP CONTACT

v
Enjoy free features for your mobile workforce GROWTH. OPPORTUNITY. IMPACT.
m Shift > Welcoma to the Agricuttural Council of Maine's website. AGCOM, 25 it is knerwm in Maine, was

Service Coverage Area 2016, 2017 and 2018

%

WINT IIN\‘P[:‘.\!‘["WI HOUSE

Welzome About The Vemue  Wedifings  Events  Select Vendors  Inquiries
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To an elegant and grackous seiting offering spectacular small town charm set on 3 22 acre historic four season
estate. Tuke a step back in tme with our snkque 18th centiry New England country setting, Be immersed n the

rich histoey of our beatlfil villaige and enjoy the perfect backdrog to hist a
"

ckend fiall of festivities. Our
weddiny

¢ Is trudy & blend of stately architecture framed by lovely perenndsl gardens and o soaring 182h
autifully decorated for your speciul socasion. The sprawling lawms affer the perfect tent site for
your cocktail reception of dinner. The Wi p Carter House is th i ial historic p for your
grandest wedding or event gala.
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is not
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Website work Recent works of:
Left column, top to bottom: Selected, colorized and placed all photography + iconography on the Jobble.com site - Sigfox coverapge maps, created stills of 3 maps and then an animated version showing the develop- Julie Parenteau
ment over 3 years « Miscellaneous Centrify website graphics. Other four graphics on the page are WordPress sites I've created from start to finish. Lower right coner is a screenshot of a new site that’s not yet complete julie@mypigsfly.com

but their old/current one I've done as well. 207.277.5163





